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Art consultant Alyssa Weber helped her client choose paintings for this Carmel
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To make it easier for clients

Winfield teamed up with art expert Alyssa Weber to form a fine-art con-

to get used to a particular piece of art-whether it's a work on paper, a

sulting business.

painting, a photograph, or a sculpture, Weber and Winfield let people try

Projects range from resorts such as the Lodge at Pebble Beach, to local
doctor's offices and clients' private homes. Services include selecting art to
fit with a client's taste and style of home, suggesting where art will best be
displayed in a home, and framing and lighting, if desired.
Winfield characterizes the typical customer as highly-educated and

the piece in their home for awhile.
"Sometimes they have to grow into it:' Winfield says. "Their fear is
relieved if they can live with it and aren't afraid of returning it."

To reach Weber & Winfield Fine Art Consulting, call 831/375-4047 or visit
www.weberandwinfield.com.
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